
A M B I T I O U S      C O L L A B O R A T I V E       H A P P Y       I N T E G R I T Y      E N D U R A N C E      V E R S A T I L I T Y      E X C E L L E N C E

A-Level  
Business Studies 
“A business that makes nothing but money is 

a poor business.” – Henry Ford
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How do you 
come up with a 
business idea?

What are the 
biggest 

challenges of 
being an 

entrepreneur?

What financing 
options would 

you recommend 
for a new 

entrepreneur? 

How do you 
acquire new 

customers and 
retain existing 

ones? 

How would you 
describe your 

leadership 
style? 

How do you 
decide on the 

location of your 
business? 

How do you 
grow as a 
manager?

Who is the one entrepreneur 
that is your biggest example 
and Inspiration?



A M B I T I O U S      C O L L A B O R A T I V E       H A P P Y       I N T E G R I T Y      E N D U R A N C E      V E R S A T I L I T Y      E X C E L L E N C E

Is Business for me?

Yes, if you enjoy:

• The world of commerce and entrepreneurship. 

• Generating enterprising and creative approaches to business 
opportunities, problems and solutions. 

• Exploring the ethical dilemmas and responsibilities faced by 
organisations and individuals.

 

Follow a career in Marketing, 
Finance, Management etc. 
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Edexcel: Qualification at a glance
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Delivery 

(a) Explain how Sony could be 
disadvantaged by operating in a 
dynamic market. (4)

(b) Using the data in Extract A, calculate the UK retail price of a PS4 to the nearest pound if the exchange 
rate is £1 = $1.68. You are advised to show your working. (4)

(c) Assess the possible benefits to manufacturers of video games consoles    
of the liberalisation of the Chinese market. (10)

(d) Assess the likely impact of the proposed expansion of ASEAN on a 
business such as Sony. (12)

Sony is aiming to enter the Chinese video games console market. Sony could 
focus on its pricing strategy or the branding of its games consoles. 

(e) Evaluate these two options and recommend which one is the most   
suitable for Sony to maximise sales when entering the Chinese market. (20)
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Examination



A M B I T I O U S      C O L L A B O R A T I V E       H A P P Y       I N T E G R I T Y      E N D U R A N C E      V E R S A T I L I T Y      E X C E L L E N C E

20 Mark example  
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Student views 

I enjoyed the 
numeracy aspect 

of the course 

I found the case 
studies and 

business examples 
engaging

It is more 
theoretical than I 

anticipated 

More in-depth 
than GCSE, which I 
found interesting

I found the course 
relevant to real 

life/ industry 
preparation

I liked how the 
course content 
linked together, 
which I found 

thought-provoking 
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Entry requirements

Grade 5 in GCSE Business Studies, Maths and 
English.  
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BTEC  
Business Studies 
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BTEC Extended Certificate in Business

Year 12:
• Unit 1 → Exploring Business – Coursework 
• Unit 3 → Personal and Business Finance –Exam*

Year 13:
• Unit 2 → Developing a Marketing Campaign – Controlled Assessment* 
• Unit 8 → Recruitment and Selection – Coursework 

*Assessed externally
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Assessment 

Pass 

Distinction 

Merit  
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Year 12

Unit 3 – Finance Exam 

A Understand the importance of managing personal finance 
A1 Functions and role of money. A2 Different ways to pay. A3 Current 
accounts . A4 Managing personal finance 

B Explore the personal finance sector 
B1 Features of financial institutions. B2 Communicating with 
customers. B3 Consumer protection in relation to personal finance.    
B4 Information guidance and advice 

C Understand the purpose of accounting 
C1 Purpose of accounting. C2 Types of income. C3 Types of 
expenditure 

D Select and evaluate different sources of business finance 
D1 Sources of finance 

E Break-even and cash flow forecasts 
E1 Cash flow forecasts. E2 Break-even analysis 

F Complete statements of comprehensive income and financial 
position and evaluate a business's performance 
F1 Statement of comprehensive income. F2 Statement of financial 
position. F3 Measuring profitability. F4 Measuring liquidity. F5 
Measuring efficiency. F6 Limitations of ratios 

Unit 1 – Assignment criteria
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Year 13

Unit 8 – Assignment criteria

A Introduction to the principles and purposes of marketing that 

underpin the creation of a rationale for a marketing campaign 

A1 The role of marketing 

A2 Influences on marketing activity 

B Using information to develop the rationale for a marketing 
campaign 

B1 Purpose of researching information to identify the needs and wants 

of customers 

B2 Market research methods and use 

B3 Developing the rationale 

 

C Planning and developing a marketing campaign 

C1 Marketing campaign activity 

C2 Marketing mix 

C3 The marketing campaign 

C4 Appropriateness of marketing campaign 

Unit 2 – Marketing controlled assessment 
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Internal Units 

Unit 1 
90 GLH 

Unit 8 
60 GLH

U 0 0

P 9 6

M 15 10

D 24 16

External Units 

Unit 2 
90 GLH

Unit 3 
120 GLH 

U 0 0

P 9 12

M 15 20

D 24 32
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Student views 

Relevant to real life 
e.g. insurance 

Although I enjoy 
the flexibility you 

must be disciplined 
to work to the 

deadlines 

I found researching 
companies of my 
own choice and 
how they work 

interesting

I like how 
independent the 

course is 

Coursework case 
studies are 
interesting 

I enjoy the ‘control’ 
I have over the 
coursework and 
my overall grade
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Entry requirements

Grade 4 in GCSE Maths and English.  

An interest in Business. 



A M B I T I O U S      C O L L A B O R A T I V E       H A P P Y       I N T E G R I T Y      E N D U R A N C E      V E R S A T I L I T Y      E X C E L L E N C E

Holistic Overview 
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How it fits with other subjects 

• Business studies links into many subjects across the 
curriculum. 

• Complementary social science subjects: Economics, 
Geography, History, Law, Linguistics, Politics, Psychology and 
Sociology.

• Degrees: Management, Marketing, Finance, Human Resource 
Management etc. 
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Where can I go with Business studies? 

• Business plays a vital role in society and the course allows 
students to develop a broad understanding of the range of 
activities businesses undertake to remain successful.

• Studying business allows students to access a wide range of 
careers across many industries such as manufacturing, HR, 
banking and marketing.

• The course provides insight into issues such as tax, interest 
rates, marketing, HR, production and legislation, all of which 
are a useful foundation to your career regardless of the 
sector in which you hope to work. 
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Careers

Careers 
in 

Business

Operations Marketing

Finance

Human 
Resources

Accounting Production

Digital 
Marketing

Sales

Customer relations manager

Sales 
executive

Account 
Manager

HR Director

HR 
Assistant

Compensation 
Manager

Recruiter

Content 
Manager

Web 
development 

Virtual reality developer

Compliance 
Manager

Finance 
Director

Finance 
Assistant 

Accounts 
Manager

Accountant 

Production Manager 

Quality check 
assistant

Auditor

Book keeping 

Financial 
controller

Line 
producer

Locations Manager

Social Media assistant 

Search engine 
optimisation
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Transferable Skills 

• Public Speaking & Presenting

• Communication & Team-Working

• Time Management

• Interpreting Financial Data

• Critical/Analytical Thinking

• Decision Making & Problem Solving
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